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M ichael Landon

(Michael Landon, who is 
chief protagonist of “Little 
House on the Prairie,” 
NBC’s hour-long Wednesday 
evening drama, tells how he 
became involved in the 
series in this exclusive 
story.)

By MICHAEL LANDON
I have always believed 

that television drama should 
attem pt to depict people as 
people.

A ll too often a script is 
filled  with nothing but 
violence in an effort to 
disguise the fact that there 
is no real substance to the 
story; that the characters 
are nothing more than one 
dimensional and the script 
has no real beginning, 
middle or end.

Human relationships are 
based on credible situations 
stem m ing from how people 
think, what they do and 
where they live.

Television drama must be 
credible to be good. Our 
N B C  series is based on the 
“ L ittle  House”  books by 
Lau ra  Ingalls Wilder, who 
tells the story of her life as 
she traveled wtih her fam ily 
by covered wagon through 
K an sas , M innesota and 
fin a lly  into the Dakota 
Territo ry.

When I was first exposed 
to the pilot concept for Little 
House on the Pra irie  I 
recogn ized an inherent 
quality in the story that set 
it apart from every other 
series concept I had con
sidered. The Ingalls’ story is 
a simple one, if you can call

N E W  Y O R K  (A P ) — The 
U.S. is a long way from 
adopting the metric system 
of measurement, but a 
m ajor soft drink company is 
planning a radio-TV cam 
paign it hopes will make 
consumers say, “ Take me to 
your lite r.”

The firm , the Seven-Up 
Co. of St. Louis, Mo., says it 
plans to begin its broadcast 
and  p r in t  a d v e r t is in g  
cam paigns for liter and half
liter bottles of its product in 
1975.

The company apparently 
is the first soft drink 
producer in the U.S. to take 
the metric step, according 
to officials at the National 
Soft Drink Association and 
th e  G la s s  C o n ta in e r  
M an u fac tu re rs ’ Institute, 
two m ajor trade groups.

And the step will be 
lim ited at first.

The radio TV ads ex
tolling Seven Up as the 
“ leader in the lite r" won t 
be the only kind set loose, 
s a y s  Le e  L a rk in , the 
c o m p a n y ’s d ire c to r of 
public relations.

He says they'll just be one 
part of an overall campaign 
urging consumers to simply 
buy the drink, be it bottled 
by the liter or in traditional 
ounces, and that the liter 
phase-in will be gradual.

Lark in  says bottled Seven 
Up p rim arily  is sold in units 
of 16 and 32 ounces. A half
liter will work out to 16.91

the struggle to survive 
simple.

As head of a fam ily of five, 
Charles Ingalls had to cope 
with the drought and famine 
that dispossessed many 
farm ers in the 19th century 
and provide for his fam ily at 
any cost, even if this meant 
leaving for weeks at a time 
in search of work elsewhere.

In adapting these books to 
television, it is important to 
rem em ber that what is 
being depicted on the screen

ounces and the liter to 33.82 
ounces, he says, but he 
doubts there’ll be a slight 
price rise to reflect the extra 
sip provided liter-lovers.

There are several reasons 
fo r  g i v in g  th e  n ew  
measurement a tryout, says 
Lark in : “ One is that we 
want to be the first to do it. 
The next is that its  a logical 
system of measurement.

“ And three, it’s going to 
come sooner or later.”

Later is more probable, 
s a y s  W i l l i a m  S a d d ,
p resident of the glass 
container association: “ It s 
going to happen ...but 
there’s been no industry
wide move that I know of for 
the soft drink industry to go 
m etric at this time.”

No legislation is pending

is based on actual ex
periences and that back in 
the 19th century families 
lived from day to day with 
little or no security, and 
little if any money. Times 
were hard, but by the same 
token, the family unit was 
strong. Good times were had 
despite the anguish of an 
ea rly  frost or the loss of an 
a c re ’s corn.

As I read through the 
se ries  of books Lau ra  
Ingalls began publishing in

in Congress to make metric 
mandatory. If that ever 
happened, a call for a shot of 
booze — usually 14 ounces 
— might someday come out 
in a “ Gunsmoke” episode 
as:

“ Say, Miss Kitty, give me 
45 m illiliters of red-eye.”

Sad to say, the Seven-Up 
television ads for liters 
probably won’t be much of a 
home study aid for grade 
school kids to whom hun
dreds of teachers across the 
U.S. now are trying to ex
plain the metric system.

Larkin, who said he’s seen 
one of the proposed TV ads, 
says “ it doesn’t go into 
depth,”  that is. explain the 
difference between the liter 
and the ounce. “ It’s not an 
instructional type of thing.”

1932, I found them to be 
filled with homan emotion; 
profiles in courage is an 
accurate description.

It is interesting to note 
that little mention was made 
of serious fam ily conflicts, 
or the infant death of the 
Ingalls’ only son, Charles 
J r .  Th is  w as, in a ll 
probability, too powerful an 
experience for Laura to 
w rite  about. She con
sequently decided not to 
include it in the text of the 
story.

There were a great many 
things to be considered 
before I became involved 
with Little House but over 
and above the attention paid 
to historic detail, fam ily 
relationships and character 
d e v e l o p m e n t ,  o n e  
overriding concern was to 
make the Ingalls family 
come alive in the hearts and 
minds of viewers across the 
country and establish a bond 
that would span a hundred 
years.

Karen Grassle plays my 
wife Caroline on the series, 
along w'ith daughters Laura 
(M elissa G ilbert), M ary 
(M elissa Sue Anderson), 
and Carrie (Lindsey Sidney 
Green Bush).

Over the months we have 
established a rapport with 
one another that Laura 
Ingalls herself would have 
envied.

Shooting much of the NBC 
series on location, we have 
in many ways become a 
fro n tie r  fa m ily  — ex
periencing the trials and 
rewards of working together 
as a fam ily unit.

“ L ittle  House on the 
P ra ir ie ”  reaches back to the 
ro o ts  and g ra n ite  of 
Am erica, to the people who 
carved a life for themselves 
in the wilderness.

On December 18, we are 
going to air a special two- 
hour episode of Little House, 
in which Ernest Borgnine 
will make a special guest

appearance. Charles and 
Lau ra  Ingalls have a child 
— their first son — and I 
think you will find this 
episode to be one of the most 
moving and poignant of the 
series.

I am very enthusiastic 
about our Little House on 
the P r a ir ie  because it 
captures on film what once 
was and will never be again.

C B S  News Correspondent 
Charles Kuralt recently took 
a film  crew' out to the Old 
Oregon T ra il near Scott
sbluff, Neb. He stopped by 
the gravesite of Rebecca 
W inters, a pioneer woman 
who died on her w'ay West, 
back in 1852. She is buried 
alone beside a railroad 
track that had been re 
routed to avoid disturbing 
her grave. Rebecca W inters 
was nearly in sight of Salt 
Lake  City when she died.

Kura lt closed by saying. 
“ There ’s not much to see 
here, but there’s a lot to feel. 
W e ’ve been to the G reat 
Tabernacle in Salt Lake 
City, to Sutter's Fort and the 
Golden Gate, and here’s a 
piece of advice: If you want 
to fee l the w e s tw a rd  
m o v e m e n t  i n y o u r  
Am erican bones, pass up 
those places and stand here 
on the Oregon Trail beside 
Rebecca Winters — and 
watch the trains go by.”

Lau ra  Ingalls could well 
have shared the fate of 
Rebecca W inters but Lau ra  
and her fam ily made it 
through the worst of times 
and the best of times. If 
indeed you wish to feel that 
western movement in your 
Am erican bones — I think 
you’ll find it in the “ L ittle  
House on the P ra ir ie ."
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Nickel-Cadmium Power Cell Hearing Aid
COST OF BATTERIES GOING HIGHER AND HIGHER-

NO END
A  hearing  aid  that uses a 
nickel-cadm ium  pow er cell has 
been deve loped  and is saving  
m oney for hearing  aid  users 
throughout the country. It is
m oderate  in price yet equal to 
other much higher-priced In 
s t r u m e n t s .  T h e  n i c k e l -  
c a d m i u m  p o w e r  c e l l  
e lim inates rep lacem ent of b a t
teries, th e re fo re  reducing the

IN SIGHT
cost to theconsum er. The in
s t r u m e n t  is e q u ip p e d  w i t h  
autom atic suppression circuit 
controlling loud noise, whick 
should help your hearing and 
understanding in church, noisy 
re s tau ra n ts . tra ffic , and 
c r o w d s .  W r i t e  f o r  f u l l  i n - 
form ation and free literature 
to E IETO N E, INC. P O . Box 
910. Dept. 12804.
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Your television 

set may be fine ...

It could 
be your 

antennal
lf your picture is poor, your antenna may be 
weak. Most take a real beating -* they're 
damaged by sun, smoke, storms, rust and 
high winds. Why not let us install a new one 
for you now ? Prices for INSTALLED antennas 
start at just 45?.St.
Call Wards today I

793-3821 
M ontgom ery W ard

SERVICE DEPARTMENT
NORTHWAY PLAZA

Soda Goes Metric
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