
PAGE D-8 — S A N D U SK Y  REGISTER —  SUN., OCTOBER 10, 1982

Rock 'n' roll promoters singing to tune of inflation
Adverse economic conditions 

have cut into the earnings of 
rock ‘n’ roll concert promoters.

“Things have definitely been 
hurt by the economy,” said Ed
die Gaddis, head of The Agora, a 
Dallas rock club.

‘‘There’s less money being 
made by promoters, less money 
being made by record stores, 
less money being made by 
record companies and ticket 
prices have gone up $1 or $2 a 
person dur ing the last year ” 

This summer, there were 
more rock acts than in previous 
years, Gaddis said, and major 
groups -  such as Fleetwood 
Mac — are touring with smaller 
backup groups with one or two 
hits to their name, such as the 
new group. Men At Work.

“ People are still going out to 
the rock ‘n’ roll concerts, but 
they’re not selling out like they 
did last y ear,” Gaddis said. 
“This year, your big concerts 
have 3,000 or 4,000 seats left. But 
there are more shows.”

Radio stations have raised 
advertising rates, he said, and 
record companies that formerly 
subsidized concert productions 
and advertising cannot afford to 
any longer.

“CBS dropped about 300 peo
ple last week,” Gaddis said 
recently. “ Fewer people are  
buying records.”

One of the biggest rock con
cert promoters in the Southwest 
is Louis Messina, president of 
Pace Concerts Inc. in Houston, 
who handled 200 concerts last

y ear in T exas, Louisiana, 
Oklahoma and Alabama.

“ Rock is doing real well, but 
some of the bands are not doing 
as well as they used to,” said 
Messina. “ Business is down 20 to 
25 percent, but we’re still doing 
real well.”

Like all of the promoters inter
viewed by UPI, Messina declin
ed to discuss specific financial 
figures.

He sa id  ro ck  c o n c e r t s  
g e n e ra te  n u m ero u s o th e r  
businesses — parking, T-shirts, 
food concessions, advertising, 
stag e  hands and se cu rity  
guards.

“ It generates a lot of money 
for a lot of businesses,” said 
Messina. “ You name it. I enjoy 
the business. It’s fast-paced. 
You set your own destiny. The 
money is good, but I just like be

ing a part of the entertainment 
business.”

Asked if the growth of cable 
television threatened to harm  
the concert business, Messina 
said: “The thing that TV misses 
is the excitement of being there, 
which you can’t capture by be
ing in your house. Cable is being 
abused in the entertainment 
field and I don’t see it taking 
away from concert business.

“ I think we’ll always have big 
acts. The atmosphere at con
certs is such that nothing can 
take its place.”

Another Dallas prom oter, 
Mark Lee, concentrates on the 
new rock — he calls it new music 
— and has brought the Police, 
The Clash, Squeeze, Talking 
Heads and Steel Pulse to town.

“The economy is not real 
good,” said Lee who operates a

punk club called the Hot Klub. 
“You’ve got to move toward 
smaller concerts because there 
are more groups bidding for the 
same entertainment dollar.”

Lee said, “The large shows 
are falling considerably short of 
the anticipated gross. New 
music is thriving, but that’s not 
to say all my shows did as well 
as expected. They did not. New 
m usic is affected  by the 
economy as much as the old 
music.”

The Doobie Brothers, on their 
final national tour, are breaking 
up because of economics, said 
Lee, who doubted members of 
the group vould be separating if 
the money was rolling in like it 
used to several years ago.

The premier rock concert pro
motion company in Kansas City 
is News West Productions, head

ed by Chris Fretz. News West is 
working in partnership with 
Contemporary Productions of 
St, Louis.

* Kansas City, considering 
what’s been coming through, is 
a great concert town,” Fretz  
said. “ But right now I don’t 
think anybody’s making money 
in the market because there is 
too much competition in the 
m arket.”

The most profitable shows are  
at stadiums, he said, noting that 
53,000 people saw Foreigner in 
May at Arrowhead Stadium.

“ People just think you hire a 
band, sell some tickets and put a 
lot of money in a bank,” Fretz  
said. “ For every three shows, 
you have one or two losers. 
That’s what makes it such a 
marginal business.”

Melissa as wholesome as her image
NEW YORK (U PI) -  Melissa 

Gilbert, her schedule jammed 
with interviews and talk show 
dates, fidgeted, picked at her 
fingernails and compulsively lit 
matches from a box left on the 
restaurant table.

She was not happy — nor was 
she ordering lunch.

She was not happy because 
she was in New York on a pro
motional tour and not on the set 
of “Little House on the P rairie” 
where she grew, by her own 
definition, from “ a little buck
toothed brat” to “just your basic 
wife-mother-type ch aracter.” 

She was not ordering lunch 
because she already had dined.

“ I eat one meal a day,” she 
said. “Today I had a hot dog. 
That’s probably all I’ll eat — 
just whatever I get my hands on. 
If I feel like eating something,

SANDUSKY DRIVE-IN THEATRE
C leve lan d  Rd. 6Z6-2748

8:00

"THE PLAYGIRL".
9:30

“ HOT LEOS“.
OPEN WEEKENDS 

ONLY

I’ll eat it, and then that’s it.” 
Melissa Gilbert is 18 now, and 

18 is a goal she has had since she 
was 9 and just starting out on 
Michael Landon’s long-running 
Nielsen champion retitled this 
season at NBC as “ Little House: 
A New Beginning.”

Being 18 allows her to work 18 
hours a day if necessary, and 
apart from running her own pro
duction com pany, studying  
writing and theatrical produc
tion at UCLA and waging her 
own private war on drugs, that 
is exactly what she wants to do.

“ In this business, you can only 
work eight hours if you’re under 
18,” she said. “The show carried  
me through until I was 18. Now I 
can work all hours.

“ I am definitely a workaholic. 
I get very antsy when I’m not 
working. I am a very creative

CINEMA WORLD
P M K IN S  PLAZA  6 7 5 -0 7 0 6

First Show  ONLY  ! A ll Seats $1 50 
Richard G ere  Debra W inger

AN OFFICER AND A GENTLEMEN
l i  30 2 50-5:10 7 30 9 45 (K)

First Show  O NLY! A ll Seats $1 50 
The Funniest M an  In Am erica  Is Back!

RICHARD PRYOR LIVE ON  
THE SUNSET STRIP
1 00 3 00 5 00 7 40 9:30 ______

First Show  O N L Y 1 A ll Seats $1 50 
One  Am erican Aga in st A ll Odds

THE C H A L L E N G E
12 45 3 00 5:15 7:30-9 40

First Show  ONLY! A ll Seots $1 50 
Stors Luciano Pavarotti in

YES, GIORGIO <po>
12 45-3:00-5:15 7 30-9 45

Here's the answer 
for today's crossword

aaaaa oauu □□□□ aaaaa
aaaaa nuau aaaaa aaaaa
aaaaa luuu aaaaua aaoou 
□□□aaaaaoaaaaaaaaaaaaao  
□na :rjiua aaauuaaa □□□□ 

oaaa □□□□ a iu a in  
lu lu  aaa aaaaa aaouau 
aaaaaaaataacraaaaaoaaaoaa aaaaa □□□ □□□□□□□ □□□
aauuua LJuuLj uaaaa uuuu
aaoaaaa aaaaa aaa uuuu 

naaa aaaaaaa aaaa 
aaaa aaa aaaaa aaaauoa 
uaua ncniaa unau unuuua 
aaa aaauoaa aaa aaouo
J U U J J L J J U L J U U U U U U J L J U U U U U U□aaaaa aaaaa aaa aoaa LULuuu uaua uauu □aaa aaaaaaaa aaaaa uuu aaoaaaaoaaaaaaaaaaauaua aaaaa aaoaaa uaaa aaaaa aaaaa aaaaa aaau uuuuu aaaaa uauu uuua auuaa

MALL CINEMA
S A N D U S K Y  M A U  b t 6 »671

First Show  O N L Y ! A ll Seats $1 50 
The Year The Dream s Com e True

M Y  F A V O R I T E  Y E A R  <eo,
1:00-3:00 5 00-7 40-9:30

First Show  O N LY ! A ll Seats $1.50
AM ITYV ILLE  II:
THE P O S S E S S IO N  <*)
12 45-3 00 5 15-7 30 9:40

First Show  O N LY ! A ll Seots $1.50 
Steven Spielberg 's

E . T .  (PO) S O R R Y  N O  PASSES 
12 45-3:00 5:15 7:30 9 40

STARVIEW DRIVE-IN
Rt . 20 West. Norwalk

Now  thru Sunday
Open 7:00 Start 7:30

THE TEXAS CHAJMSAW MASSACRE

» fhr> re out A ...f«n blood'
0  D,*n'1 let them AT
fcr 1 ttnrtyoH

\ AUnf
7:30

in the dark

H “ X "r:"':rr

AND
Fear No Evil

L .....
(R ) A T 9:10 _J

Showtime is Total Pay TV Entertainment...

S H O W  I I M K  pai k> in s u  unirli  r i i U T t a i n n i u n t ,
\ un II tu  i-d a l  k*ast  2 5  l i o u r s  a d a i  tu  t-njoi  n all.

\ u u  jftft M tA 'k b u s U T  illuvie?, , labulutis  l i r o a d u n i  
: - h u \ \ s ,  o u i i a n e t H i s  i i H ii e d i s e r t i  ' ,  p r o v m a t i v v  l a u - n i g h t  

.ululi i n t e r i  ai iMlK*nt. m n u \ a t i \ v  k i d - ' p m u r a n i s ,  p a \  T Y ' s  
t ir si  aduli s u a p  o p e t  a s  . .  a n d  m o r v !

> l l ( > \ \ i  IMI-; e n t i  t t a i n n i v n l  is Tutal  K l i t e r t a i n m e l l l  
. . .  2 5  liiiurs a d a i .  8  o a v s  a w e e k .

*— æ -~-------

; FIRST 
mi»« MONDAY IN 

! OCTOBER
mi\

Broadway 
i On i 

1 Showtime
STHOFJ ULY

LOOKER
1 IPO)

IMPROPER
■CHANNELS

(PG)

^  ) a a o n d a y J
~mr .

„ TUESDAY 1I y WEDNESDAY

SHOWTIME®)
We're tuned in to you

FOR INSTALLATION

CALL 627-0800 The Cable System
or Stop at 105 West Shoreline Drive, Sandusky _____

person and that’s the way I get it 
all out of my system. By ex
pressing myself creatively, I get 
out all my aggressions.”

Another match flared as she 
thought back over the course of 
her life.

“ It’s definitely a solid part of 
my life,” she said. “The most 
important years of my life have 
been spent on that show. It’s 
been a wonderful experience.”

In the new series, Miss Gilbert 
— a child no longer — m arries 
and takes over the “ Little 
House” family now that Landon 
has left it. He will return for oc
casional guest roles but the 
burden now is hers — both 
dram atically and in term s of 
Nielsen ratings that have sus
tained it for a decade.

“As long as the show goes, I’ll 
be there,” she said.

Only drug abuse among the 
young inflames her as much as 
her work. In her spare time, she 
works with Nancy Reagan in a 
volunteer agency called AC
TION — a labor that infuses her 
normal intensity with mis
sionary zeal.

“Peer pressure is the number 
one cause of the use of m ari
juana today, so what we’re try
ing to do is cause reverse peer 
pressure — pressure not to use 
drugs,” she said. “ I go and talk 
to young people my age on a 
level they can understand.”

She is prepared to educate 
them with hard, cold, lethal 
facts.

“As the increase of the use of 
marijuana among teen-agers 
has increased, so have highway 
deaths and suicides,” she said.

“Every year, it starts younger 
and younger — 10-year-old 
children, 8-year-old children ... I 
see so many young people who 
are handicapped — who can’t 
walk, who can’t talk, who can’t

Bridge
ASK OMAR

Q. — W e have a player in our 
gam e who repeatedly makes 
psychic bids. A re such bids 
legal? If they are, can you 
eith er suggest a defense  
against them or a way of g e t
ting th at player out of our 
gam e? —J .  Rosenberg, F t .  
Lauderdale, Fla.

(This question has been 
aw arded our weekly prize.)

A. — First of all, there  is 
n o th in g  i l le g a l  a b o u t  a 
psychic bid —there  is nothing 
in the Laws to prevent them. 
Next,  I am not sure that  you 
should want to re m o v e  
someone from your game 
who psyches regularly. In all 
the years that I have played 
bridge, I have yet to m eet a 
psychic bidder who is a win
ner. And to confuse you even 
more, there is no real defense 
against a psychic bid!

T here  are a number of 
nuisance bids that are  dif
ficult to handle. T h a t ’s why 
they are used. The type that 
come most readily to mind is 
a preempt. Sometim es an op 
posing preemptive bid will 
catch you with an awkward 
hand that you just cannot 
handle, and, as a result,  it 
will succeed.

At least with a preemptive 
bid you know something 
about the bidder’s hand. You 
know that he has a hand of 
l e s s  th a n  o p e n i n g  bid 
s trength and length in the 
suit that he has bid. T he  trou
ble with a psychic bid is that 
you don't know that the bid 
is psychic when it is made; 
you only find out later.

Here is a golden rule to 
follow, and it will not only 
save you a lot of money but 
will make your life easier. 
Presum e that any bid made

Melissa Gilbert

see, who can’t hear — who would 
give anything to be normal.

“Then I see people who are  
normal and healthy ... frying 
th e ir  b ra in s  and ru in in g  
everything just to be dizzy. Who 
needs to be dizzy? What’s the 
point?”

No mere chemical could raise 
Melissa Gilbert above the high 
she has on life, but it is not her 
manic intensity that comes 
across.

“I have this image to people,” 
she said, “ this very wholesome, 
angelic image.”

And is she re a lly  th a t  
wholesome?

She lit another match and a r
ched a fine dark eyebrow.

“Y es,” she said. “And tired. 
Wholesome, angelic and tired.”

H e r  f a n s  w i l l  b u y  
“wholesome” and the millions 
of youngsters she exhorts to try 
“wholesome” on for size may 
buy “ angelic,” but there is one 
thing none of them ever will see.

With Melissa Gilbert, they will 
never know about “ tired.”

by your opponent is genuine 
until it is proved otherw ise, 
and act accordingly.

The psychic bidder must 
reveal that his bid was a bluff 
early in the auction, or else 
he will get his side into 
serious trouble. For instance, 
suppose that the bidding has 
gone:
N orth E ast South W est 
1 Pass 1 4  Pass
Pass!

S o u t h ’s o n e  s p a d e  
response was forcing for one 
round, yet North elected to 
pass. Ergo, N orth’s opening 
bid was psychic! A fter all, he 
was risking missing game or 
even slam by passing part 
ner’s response.

I vivdly rem em ber a hand I 
held not too long after I had 
started playing bridge. We 
were vulnerable; our op 
ponents were not. The dealer 
was known for his psychic 
bidding. I picked up: 
4 Q J1 0 9 x x  <?AQx OQxx + x

Sure  enough, the dealer 
opened one spade! My first 
thought was: “Of course, he’s 
psyching again. I had better 
get in there with a double 
and then bid spades to show 
him up.” F o r tu n a te ly ,  I 
remembered the advice I 
gave you earlier in the col 
umn, so I passed.

To my surprise, my op 
ponents ended in four spades, 
which I doubled for a hand
some profit!' My right hand 
opponent had opened on a 
five card headed by the ace 
and my left-hand opponent 
had a doubleton king and 
eventually gave opener a 
spade preference. Since my 
partner had a yarborough, 
had I entered the auction, it 
would have been the op 
ponents who reaped the 
dividends, rather than we.
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